
‘Join a Friend’ campaign 
Prize Draw Terms & Conditions 

1. This free prize draw is organised by the LibrariesWest consortium of 
local authorities, comprising Bath & North East Somerset, Bristol, North 
Somerset, Somerset and South Gloucestershire. 

2. All new individual members joining a LibrariesWest library as a result of 
the ‘Join a Friend’ campaign between 1st February 2010 and 30th April 
2010 will automatically be entered in the free prize draw, unless they 
have instructed us otherwise. All members who ‘recruit’ another 
member will also be entered in the free prize draw, unless they have 
instructed us otherwise. 

3. Library members who are defaulted at the time of the prize draw will 
not be eligible to be entered into the draw.  

4. The closing date for the draw is 30th April 2010. 

5. There will be 1st, 2nd 3rd and 4th prizes. 1st prize will be a 32- inch 
Widescreen HD Ready LCD TV with Freeview, 2nd prize will be a Blu-
ray Player, 3rd prize will be a Digital Camera and 4th prize will be £50 of 
www.amazon.co.uk vouchers.  

6. The winners will be drawn at random as soon as possible after the 
closing date and will be notified within 2 weeks of the free prize draw 
taking place. If a winner does not contact us within 20 working days of 
being told they have won, we may pick an alternative winner. If the 
winner is a child or young person under 16, their parent or carer will be 
notified. 

7. Once notified by us, the winners will need to contact us to arrange 
collection of the prize from a library. Each prize must be collected by 
31st July 2010. 

8. We will not pass winners’ or entrants’ contact details to any third party 
without their consent. 

9. Employees of the library services of Bath & North East Somerset, 
Bristol, North Somerset, Somerset and South Gloucestershire, their 
spouses, partners and children will not be eligible for inclusion in the 
draw. 

10.The prizes are non-transferable and non-refundable, and there is no 
cash alternative. 

http://www.amazon.co.uk/
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